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ABSTRACT: This study investigated the perceptions of the 

effectiveness of point of sale (POS) business  as a vehicle for 

youth empowerment in Ondo Central Senatorial District of 

Ondo State, Nigeria. The research was guided by three key 

questions and tested one null hypothesis at 0.05 level of 

significance. Employing a descriptive survey research design.   

The population includes youths operating POS within Ondo 

Central Senatorial District. Due to the open or undefined 

nature of POS businesses and lack of official records, the exact 

number is not known or publicly available. A usable sample of 

136 was obtained through purposive sampling. Data was 

gathered using a 20-item, four-point rating scale questionnaire, 

which was validated by two academic experts and 

demonstrated strong internal consistency with a Cronbach’s 

alpha coefficient of 0.86. The analysis, conducted using mean 

scores and standard deviation for the research questions and an 

independent t-test for the hypothesis, revealed that POS 

business is perceived by many youths as an effective tool for 

empowerment in the specified district. A key finding was the 

absence of a statistically significant difference between the 

perceptions of male and female operators regarding the 

effectiveness of POS businesses for youth empowerment. The 

study concludes that   POS business serves as a vital tool for  
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the economic and social empowerment of young people in the digital age within 

Ondo central. Consequently, it is recommended that the National Youth Policy be 

updated to officially recognize and financially support POS businesses as a 

component of national youth empowerment strategies.  

Introduction 

Point-of-sale (POS) services, while not new to Nigeria, have experienced a surge in 

popularity in recent years, largely supplanting the Automated Teller Machine (ATM) 

as the preferred method for expedient transactions. Previously, customers faced 

numerous challenges with ATMs, including long queue, operational failures due to 

power outages, the risk of card or cash retention, and the often-inconvenient location 

of machines. The introduction of portable, battery-operated POS devices effectively 

mitigated these issue, offering unparalleled accessibility and eliminating the risk of 

card seizure.The term “Point-of-Sale” carries a dual meaning. It refers to the POS 

Terminal, a handled device facilitating card-based and cardless transactions, which 

functions as a compact version of an ATM with a screen, keypad, and card reader. It 

also describes the POS Business, a service managed by an agent who conducts 

financial transaction for customers in exchange for a fee, which can be paid in cash 

or deducted from the transaction amount. 

POS systems can be categorized based on their data management and hardware. 

Cloud-based POS system synchronize transaction data directly to the cloud, offering 

businesses, particularly large retailers, the advantage of remote data processing and 

eliminating the need for on-site data storage infrastructure. In contrast, Local Storage 

POS systems utilize a physical storage device located on the business premises to 

record transaction data. 

From a hardware perspective 

Legacy POS system are characterized by substantial, stationary hardware 

components, including a large monitor, a CPU, and a desktop-style keyboard, often 

integrated with a barcode scanner. These are typically local storage systems. The 

more modern alternatives is the Mobile POS, which operates on mobile-friendly 
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hardware, commonly using the Android OS, and allows for extensive customization 

to meet specific business needs. 

The proliferation of POS banking has fundamentally altered Nigeria’s financial 

ecosystem, extending services to previously underserved communities, especially in 

rural areas. This digital payment revolution has made financial transactions a matter 

of neighborhood convenience rather than a day-long journey, allowing individuals to 

perform essential banking tasks like opening accounts, saving, withdrawing, and 

transferring funds via mobile devices and POS terminals. In a climate of scarce 

formal employment, many Nigerian Youths in districts like Ondo State have 

embraced POS banking as a dependable path to self-reliance and income generation. 

According to Nigeria’s National Youth Policy (2019), “youth” encompasses citizens 

aged 18-29, while the African Youth Charter uses a broader range of 15-35. This 

demography represents a dynamic and vital resource for national development, 

transitioning from dependency to adult responsibility. Youth empowerment is the 

process through which young people acquire the capacity, authority, and agency to 

make and implement decisions that shape their own lives and their communities. In 

the contemporary era, this process is increasingly intertwined with digital 

technologies like POS businesses which provide young entrepreneurs with the tools 

for financial inclusion and economic advancement. 

Youth participation in the POS business is notably high across Nigeria. Many young 

individuals are Owners and entrepreneurs, leveraging the low startup costs and 

accessible technology to launch their own businesses. For others, it provides a crucial 

source of self-employment or a “side hustle” in a challenging  job market, offering a 

steady income and the development of valuable financial and customer service skills. 

Data suggests that youths aged 18-35 constitute 60-70% of all active POS agents in 

the nation, dominating the market in urban centers, tertiary institutions environment 

and expanding into rural communities. Their digital literacy makes them naturally 

adept at handling the technology, and their innovative spirit often leads them to 

bundle POS services with other offerings, such as mobile repairs or merchandise 

sales. 
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The economic and social implications of this trend are profound. Economically, it 

fosters employment creation, income generation, and entrepreneurial development,  

while simultaneously stimulating local economies by providing cash circulation. 

Socially, it contributes to a reduction in crime by providing a viable alternative to 

illicit activities, builds a community trust agents become local financial hubs, and 

enhances self-esteem and social mobility for the operators. Furthermore, the 

significant participation of young women in the sector promotes gender inclusion in 

entrepreneurship. 

However, the sector is not without its obstacles. As noted by Falani (2021), operators 

face challenges including the high cost of terminals, identifying viable locations, 

transaction reversal delays, and unreliable power and network infrastructure. Key 

constraints for youth operators specifically include insufficient access to startup 

capital, significant security threats like robbery and fraud, regulatory instability, and 

a lack of formal financial education. 

Several studies have been conducted with respect to influence of POS and youth 

employment in Nigeria. 

Emenike, Okeke and Chukwuma (2021) carried out a study on ‘Adoption of POS 

and Youth Entrepreneurship Development in Nigeria: Evidence from POS Business 

Owners in Southeast, Nigeria’. A survey research design was adopted and the major 

instrument for data collection was a questionnaire. A simple random sampling 

technique was used to select 100 POS business owner each within the age of 18-35 

years from five southeastern states making the sample a size of 500 POS business 

owners. Mean and standard deviation were used for data analysis. Pearson Product 

Moment Correlation were used to test the hypothesis. Findings revealed a positive 

strong relationship between POS adoption and youth entrepreneurship development 

proxied as financial performance and business skills. This reviewed work is related 

to the current study POS adoption and youth empowerment. Both studies are similar 

in survey design and the use of questionnaire. Both studies, however, differ in 
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geographical location. The reviewed study was carried out in southeastern while the 

present study was carried out in Ondo, Southwest Nigeria.  

Obidile, Chukwunenye and Opara (2025) conducted a study on ‘Perceived 

Entrepreneurs’ influence of Point of Sale and Mobile Wallet on the growth of small 

and Medium Scale Enterprises (SMEs.) The study adopted mixed method comprising 

the quantitative and qualitative research design. The population comprised 981 

registered SMES in Anambra state. The entire population were used. Google form 

questionnaire was used as the method of data collection. Data were analyzed using 

mean and standard deviation. Independent t-test was used to test the null hypothesis. 

The findings of the t-test revealed that the mean score for female is 3.4188 while that 

of male is 3.5361. The calculated independent t-test is 8.327 with p-value of 0.00.  

Based on this the null hypothesis is rejected. Thus there is a significant difference in 

the mean ratings of male and female entrepreneurs on the influence of POS on the 

growth of SMEs. 

The reviewed work is related to the present one since both looked at the influence of 

point of sale. Nevertheless, the study differ in dependent variable. The reviewed 

work focused on growth of small and medium scale enterprises while the current 

study focus on youth empowerment. 

Okoye, Orajaka and Nnebe (2022) conducted a study on ‘Impact of POS Business in 

Reducing Unemployment Rate in Anambra State.’ Survey research design was 

adopted. The of the study comprised 3045 POS agent in Anambra state. Convenient 

sampling techniques were used to select 100 respondents. The instrument that was 

used for data collection was questionnaire. The data collected were analyzed using 

percentage and analysis of variance. The findings revealed that point of sales has 

significant impact in reducing unemployment in Nigeria. The study of Okoye et al is 

related to this study since they both looked at impact of POS in reducing 

unemployment. Nevertheless the study differ in scope, population, sample/sampling 

technique and method of data analysis. 

A study was carried out by Ojo (2022) on ‘Prospect of POS Business in Nigeria: 

Merit and Challenges facing the Business Owners'. Qualitative research technique 
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were adopted. The population of POS operators in the study area was unknown. 

Observation method and random sampling technique was used to select sample size 

of 100 POS operators in Akute, Ajuwon and Olawanbe areas in Ogun state. 100 

questionnaire were administered and analyzed using a  simple bar chart.  The 

findings revealed that POS business is prone to insecurity as cash transactions attract 

armed robbers, network issues, delay in reversal of transaction by banks and 

increasing bank charges. Both studies adopted the use of questionnaire for data 

collection. However, both studies differ in geographical location, design, population 

and method of data analysis. The scope of Ojo’s study covered POS operators in 

rural area of Ogun state whereas the present study covered youth operating POS in 

Ondo central senatorial district. 

Statement of Problem 

Despite substantial government and international investments in Youth 

Empowerment (YE) programmes since the 1990s, Nigeria continues to grapple with 

high youth unemployment, economic stability, and security issues. In this 

environment, POS businesses has emerged as a grassroots movement, offering a 

practical solution or unemployment and underemployed youth to achieve financial 

independence and foster entrepreneurship. This study, therefore, was designed to 

critically evaluate perceptions of the effectiveness of POS businesses as a driver of 

youth empowerment in Ondo senatorial central district, Ondo.  

Purpose of the Study 

The primary objectives of this research were: 

1. To evaluate the major factors that influence youth participation in POS 

businesses within the designated study area. 

2. To analyze the economic and social consequences of youth engagement in the 

POS businesses. 

3. To identify the primary challenges encountered by young POS operators.  

Research Questions 

This study sought to answer the following research questions: 
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1. What are the major factors that influence youth participation in POS business 

in Ondo Central? 

2. What are the economic and social implications of youth participation in POS 

business in Ondo district? 

3. What are the significant challenges that young POS operators face? 

Hypothesis 

The following null hypothesis was tested at a 0.05 level of significance. 

H_0: There is no significant difference in the mean ratings of male and female POS 

operators regarding the effectiveness of POS business as a catalyst for youth 

empowerment. 

Method 

This study employed a descriptive survey methodology to gather and analyze data. 

The research was conducted in Ondo central senatorial district. The study targeted 

youths operating POS within Ondo Central Senatorial District. Due to the open or 

undefined nature of POS businesses and lack of official records, the exact number is 

not known or publicly available. A usable sample of 136 was obtained through 

purposive sampling. 

A structured questionnaires, developed based on a review of relevant literature, 

served as the primary data collection instrument. It comprised two sections: the first 

collected demographic data (such as age, gender, education, location, years of 

operation), and the second contained items aligned with the study’s objectives. A 4-

point rating scale was used, with option of “Strongly Agree” (4), “Agree”(3), 

“Disagree” (2) “Strongly Disagree” (1). The instrument’s validity was confirmed by 

two subject matter experts. Its internal consistency was established using Cronbach’s 

alpha, which yielded a high reliability coefficient of 0.86. 

The researcher sought respondents permission and assured them that their responses 

will be treated with confidentiality. The questionnaire was administered by the 

researchers and two assistants.  Since there is no official record or known population 

size of POS operators in the study area, of the 149 questionnaires distributed, 136 
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were retrieved and deemed usable for analysis, representing a 91.3% response rate. 

Data analysis was performed using mean and standard deviation to address the 

research questions, while an independent t-test was used to test the null hypothesis at 

the 0.05 significance level. Decision rule: If t-cal < t-crit, fail to reject Ho. If t-cal  

t-crit, reject Ho. 

 Results 

The findings of the data are presented below: 

Table of Respondents Demographics 

Table I: Frequency Table of Respondents Demogaphics 

Factors Frequency Percentage (%) 

Age 

15 - 24 

25 - 35 

 

32 

104 

 

23.5 

76.5 

Gender 

Male 

Female 

 

78 

58 

 

57.4 

42.6 

Education 

WASSCE/NECO 

OND/NCE 

HND/BACHELOR’S DEGREE 

 

22 

39 

75 

 

16.2 

28.7 

55.1 

Years of Operation 

Less than 5 years 

5 years and above 

 

97 

39 

 

71.3 

28.7 

Researcher’s Field Survey, 2025 

Table 1 shows a total number of 136 youths POS operators in Ondo central senatorial 

district for this study. The respondents age ranged from 15-24 years constituted 32 

(23.5%) while 25-35 constituted 104(76.5%).  Data showed that 78 (57.4%) were 

male and 58 (42.6%) were female. Data also indicated that 22(16.2%) were 

secondary school certificate holders, 39 (28.7%) had Ordinary National Diploma 

Certificate/Nigeria Certificate in Education and 75 (55.1%) were Higher National 

Diploma/First Degree holders. Data also indicated that out of the total respondents, 
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97 (71.3%) had been in operation for less than 5 years. Meanwhile, 39 (28.7%) had 

been operating for 5 years and above.   

Research Question 1: What are the major factors that influence youth participation 

in POS business? 

Analysis of youth participation, as detailed in Table 2, reveals a strong concensus 

among respondents, regarding the major factors that influence youth participation in 

POS business. With mean scores for all items falling within the “Strongly Agree” 

range (M = 2.99 to 3.50). This indicated that highly engaged in the POS business. 

Respondents affirmed that their involvement was primarily motivated by a lack of 

traditional job opportunities, the ability to earn a dignified living, and the desire for 

self-reliance as business owners. Further motivation included the opportunity to earn 

income for personal and family needs, including financing further education, and as a 

means of surviving prevailing economic hardships. 

Table 2: Mean ratings of the respondents on the factors that influence youth participation in POS 

business. 

S/N Item Statements Mean StD Decision 

1. Youth participation in POS business was as a result of 

lack of job opportunities. 

 

3.20 

 

0.17 

Strongly 

Agree 

2. Participation in POS business gave me dignity while 

other youths waited for white collar jobs. 

 

3.29 

 

0.41 

Strongly 

Agree 

3. Participation in POS business has assisted me to own 

and operate as one man business. 

 

2.99 

 

0.86 

Strongly 

Agree 

4. Participation in POS business saved me from roaming 

about the streets. 

 

3.18 

 

0.14 

Strongly 

Agree 

5. Participation in POS business is not just to earn, but to 

learn, grow and invest in another line of business. 

 

3.20 

 

0.80 

Strongly 

Agree 

6. Income opportunity and skill development motivated 

me to participate in POS business. 

 

3.28 

 

0.14 

Strongly 

Agree 

7. Youth participate in POS business helped cater for 

personal and family needs. 

 

3.29 

 

0.22 

Strongly 

Agree 

8.  Youth involvement in POS business decreases social   Strongly 
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vices such as drug abuse, thuggery, yahoo yahoo etc. 3.34 3.27 Agree 

9. Participation in POS business has helped youth to 

survive amidst economic hardship in the country. 

 

3.30 

 

0.17 

Strongly 

Agree 

10. Youth involvement in POS business was as a result of 

financial reasons for further education. 

 

3.50 

 

1.26 

Strongly 

Agree 

Source: Researcher’s Field Survey, 2025 

Research Question 2: What are the economic and social implications of youth 

involvement in POS business? 

The data presented in Table 3 indicates strong agreement among respondents 

regarding the positive economic and social impacts of POS business. With all mean 

scores ranging from 2.69 to 3.39, the findings confirm that the sector is perceived as 

a significant contributor to job creation, income generation, and entrepreneurial 

development. Respondents agreed that POS businesses boost local economies, 

advance financial inclusion, reduce crime, instill a sense of dignity, and promote 

positive peer influence and gender equality. 

Table 3: Mean ratings on the Economic and Social Implications of youth involvement of POS 

business. 

S/N Item Statements Mean StD Decision 

11. Job creation and employer of labour. 2.86 1.04 Agree 

12. Income generated from POS businesses helped 

youths meet daily needs, pay bills, and support 

dependants. 

 

2.75 

 

0.10 

 

Agree 

13 POS businesses encourage entrepreneurial culture. 2.69 1.06 Agree 

14. Youth running POS businesses play a key role in 

bringing financial services closer to people in the 

villages and rural areas. 

 

 

2.83 

 

 

0.91 

 

 

Agree 

15. Boost local economies 2.80 0.25 Agree 

16. Reduction in crimes and social vices among youths. 2.83 0.31 Agree 

17. Running a POS provides a sense of ownership and 

dignity. 

3.00 0.94  

Agree 

18. Successful POS operators influence their peers by 3.39 3.10  
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modeling the benefits of hard work, financial 

discipline and self-reliance. 

 

Agree 

19. Many young female are equally active in POS 

banking thereby promoting gender equality. 

3.09 3.12  

Agree 

Source: Researcher’s Field Work, 2025 

Research Question 3:  What challenges do youth as POS business operator 

encounter? 

Table 4  summarises the primary challenges faced by young POS operators. 

Respondents agreed with all the listed challenges, with mean scores ranging from 

3.07 to 3.41. The most significant obstacles identified were government regulatory 

issues, poor network infrastructure causing frequent transaction failures, a lack of 

entrepreneurial skills, inadequate startup capital, fraud and security risk, and high 

operational costs 

Table 4: Mean Ratings on the Challenges Encounter by Youth POS  Operators 

S/N Item statements Mean StD Decision 

20. Lack of adequate funding or capital for starts up. 3.11 1.16 Agree 

21. Fraud and security risk such as assassination of POS 

operator. 

 

3.11 

 

1.44 

 

Agree 

22. Government regulatory or licensing issues. 3.41 0.17 Agree 

23. Poor network/infrastructure 3.29 0.14 Agree 

24. High operational costs 3.07 0.28 Agree 

25.  Lack of entrepreneurial skills 3.27 0.72 Agree 

Source: Researcher’s Field Work, 2025 

Testing of Hypothesis 

The null hypotheses posited that there is no significant difference between the mean 

responses of male and female operators on the effectiveness of POS businesses for 

youth empowerment. As shown in Table 5, an independent t-test was conducted. The 

calculated t-value (-1.818) did not exceed the critical t-value (1.96) at 0.05 

significance level with 134 degrees of freedom. Therefore, the null hypothesis was 

accepted. This result indicates that gender does not significantly influence 
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perceptions of POS business effectiveness as an empowerment tool among operators 

in the study area. 

Table 5: T-test Analysis of Male and Female Operator Responses 

Gender N X SD    Df Sig. T-cal T-crt 

Male 

Female 

78 

58 

85.2 

81.0 

11.9 

14.8 

  134 0.05 -1.818 1.96 

If t-cal < t-crit, fail to reject Ho. If t-cal ≥ t-crit, reject Ho. 

Source: Researcher’s Field Survey, 2025 

Table 4 reveals the mean responses of the significant difference between the male 

and female POS banking operators on the effectiveness of POS banking operators as 

a catalyst for youth empowerment. The analysis in table 4 shows the probability 

associated with the calculated value of t-cal is -1.818 which is not greater than 1.96. 

The null hypothesis is accepted meaning that there is no significant difference in the 

mean responses of  male and female POS banking operators on the effectiveness of 

POS banking as a catalyst for youth empowerment. 

Discussion of Findings 

The findings confirm a high level of factors that influenced youth participation in 

POS businesses, primarily at the grassroots operational level. This engagement is 

largely a response to the scarcity of formal employment, a situation that has 

promoted many young Nigerians, including secondary school leavers and university 

graduates to enter the sector to survive and prosper. This outcome corroborates the 

observations of Usman (2025), who noted that digital payment services have become 

a critical economic buffer against widespread youth unemployment. This finding is 

in consistent with that of Okoye (2022) et al who revealed that point of sales has 

significant impact in reducing unemployment in Nigeria. The study also concludes 

that availability and the use of POS has served as a source of income for the owners 

of POS business centers. 

Regarding the socio-economic implications, this study revealed that POS business 

empower youth by creating economic opportunities and fostering positive social 

outcomes. Access to financial services enables young people to start businesses, 
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generate income, and contribute to economic activity, which in turn helps to reduce 

social vices. This aligns with Usman’s (2025) assertion that young POS agents are 

bridging critical financial gaps in communities, facilitating a wide range of 

transactions that stimulate local economies. This is also in agreement with Emenike 

et al (2021) who found that a positive strong relationship between POS adoption and 

youth entrepreneurship development proxied as financial performance and business 

skills. 

The challenges identified in this study – including inadequate funding, security risks, 

poor infrastructure, and high operational costs – are consistent with existing 

literature. These findings echo the work of Falani (2021), who identified similar 

constraints such as the cost of equipment, network unreliability, and security threats 

as major barriers to the adoption and success of POS businesses in Nigeria. Similarly, 

the findings of this study supported the findings of Ojo (2022) which revealed that 

POS operators said insecurity is their greatest challenge as cash transactions attract 

armed robbers. Network issues, delay in reversals of transaction by banks and 

increasing bank charges also affect their business. 

Finally, the hypothesis test demonstrated no significant gender-based disparity in the 

perceived effectiveness of POS businesses for empowerment. This suggests that both 

young men and women view the sector as an equally viable platform for achieving 

economic independence and self-reliance. On the contrary, the findings of the present 

study is not in agreement with the findings of Obidile, Chukwunenye and Opara 

(2025) who stated that there is a significant difference in the mean ratings of male 

and female entrepreneurs on the influence of POS on the growth of SMEs. 

Conclusion 

Based on the study’s findings, it is evident that youth participation in POS businesses 

is a powerful catalyst for empowerment and local development in Ondo Central 

Senatorial District. The sector provides an accessible pathway to entrepreneurship, 

mitigates unemployment, curtails social ills, and deepens financial inclusion. 

However, to unlock the full potential of this sector, targeted support is essential. 

Policies aimed at improving access to capital, enhancing security, and providing 
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structured training are necessary to help young operators run their businesses more 

effectively and securely. With robust support, POS businesses can transition from 

being merely a survival mechanism to a sustainable engine for youth empowerment 

and broader national development. 

Recommendations 

In the light of the study’s findings and conclusions, the following actions are 

recommended: 

1. Government and financial institutions should create targeted policies that 

support young POS operators. This includes developing programmes for low 

interest credit, investing in reliable network and electricity infrastructure, and 

delivering training on cybersecurity and fraud prevention. 

2. Application processes for youth empowerment funds, grants, or soft loans 

should be made more accessible and equitable to ensure that all deserving 

young entrepreneurs, regardless of background, can benefit. 

3. Enhanced security measures must be implemented by governmental bodies to 

protect POS operators, who are increasingly vulnerable to crime. 
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