
Page 1 of 15                                                                https://zenodo.org/records/18710923 

Radio as a Tool for Achieving Sustainable Development Goals in Nigeria 

 

Chike Walter Duru, Ph. D1*, Monsurat Kamaldeen Badrdeen2 

 

 

 

 

 

 

 

 

 

ABSTRACT: The Sustainable Development Goals (SDGs) 

represent a global framework designed to address pressing 

socio-economic and environmental challenges. In developing 

countries such as Nigeria, communication platforms play a 

critical role in mobilizing public awareness, participation, and 

behavioural change required for the realization of the SDGs. 

This paper examines radio as a strategic medium for advancing 

sustainable development in Nigeria. Using a conceptual and 

theoretical review approach, the study explores radio’s role in 

development communication, its comparative advantage over 

other media in rural and marginalized communities, and its 

influence on public awareness and participation in SDG-

related initiatives. Anchored on Development Media Theory 

and Agenda Setting Theory, the paper argues that radio 

remains the most accessible and culturally adaptable medium 

for grassroots development communication in Nigeria. The 

study concludes that strengthening radio programming, 

enhancing policy support, and integrating community-based 

broadcasting approaches are essential for maximizing radio’s 

contribution to sustainable development. 
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Introduction  

The adoption of the Sustainable Development Goals (SDGs) by the United Nations 

General Assembly in 2015 represents one of the most ambitious global frameworks 

for addressing interconnected social, economic, and environmental challenges 

confronting contemporary societies. The seventeen SDGs provide a comprehensive 

roadmap aimed at eradicating poverty, improving access to quality education, 

promoting gender equality, ensuring environmental sustainability, and strengthening 

inclusive governance systems. While the SDGs establish universal development 

targets, their successful implementation depends significantly on national and local 

communication structures capable of promoting awareness, encouraging behavioural 

change, and fostering citizen participation in development processes (United Nations, 

2023). 

Communication remains central to sustainable development, as it facilitates 

knowledge sharing, public engagement, and policy accountability. Development 

communication scholars emphasize that sustainable development initiatives are more 

effective when citizens are well-informed and actively involved in development 

discourse (Servaes, 2020). Media institutions play a critical role in this process by 

disseminating development information, shaping public perception, and encouraging 

community-driven responses to development challenges. In developing countries, 

where information inequalities persist, mass media platforms serve as essential tools 

for bridging communication gaps between policymakers and grassroots populations. 

Nigeria faces persistent development challenges that complicate the realization of the 

SDGs. Despite notable economic growth in recent decades, the country continues to 

grapple with widespread poverty, educational disparities, unemployment, healthcare 

limitations, and environmental vulnerabilities. These challenges are further 

exacerbated by infrastructural deficits, limited digital literacy, and uneven internet 

penetration, particularly within rural and semi-urban communities that constitute a 

significant portion of Nigeria’s population (National Bureau of Statistics, 2022). 

Consequently, reliance on digital-based development communication alone risks 
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excluding marginalized populations who lack access to internet-enabled 

technologies. 

Within this communication landscape, radio broadcasting remains one of the most 

accessible and influential media platforms in Nigeria. Radio’s affordability, 

portability, and extensive geographical coverage enable it to reach diverse audiences, 

including populations in remote and underserved areas. Unlike emerging digital 

communication technologies that often require stable internet connectivity and 

technological proficiency, radio offers a low-cost and inclusive medium capable of 

transcending literacy barriers through oral communication formats and multilingual 

broadcasting (UNESCO, 2021). These attributes position radio as a strategic 

communication instrument for disseminating development-oriented information and 

mobilizing public support for sustainable development initiatives. 

Empirical studies have consistently demonstrated the effectiveness of radio in 

promoting public awareness, influencing behavioural change, and facilitating 

community education across various development sectors. Radio programming has 

been utilized to support agricultural extension services, public health campaigns, 

environmental conservation awareness, and civic education initiatives in many 

African countries (Myers, 2023). In Nigeria, radio continues to play a significant role 

in communicating government policies, supporting rural development programs, and 

promoting social inclusion among marginalized communities. The interactive nature 

of radio programming, including call-in shows and community dialogue forums, 

further enhances audience participation and encourages public engagement in 

development processes. 

Moreover, radio contributes to sustainable development by promoting cultural 

inclusivity and preserving indigenous knowledge systems that support community 

resilience and environmental sustainability. By broadcasting in local languages and 

incorporating culturally relevant communication methods, radio enhances audience 

comprehension and encourages community ownership of development initiatives. 

Scholars argue that locally oriented media platforms strengthen participatory 

development by amplifying grassroots voices and facilitating inclusive governance 

structures (Bosch, 2021). 
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Despite its demonstrated developmental potential, radio broadcasting in Nigeria 

faces several structural and operational challenges. Financial sustainability 

constraints, regulatory limitations, and technological modernization gaps continue to 

affect the capacity of radio stations to fully support development communication 

objectives. Addressing these challenges is essential for maximizing the role of radio 

in advancing sustainable development outcomes. 

Against this backdrop, this study examines the role of radio as a strategic 

communication tool for achieving Sustainable Development Goals in Nigeria. By 

analyzing the developmental contributions of radio broadcasting within the Nigerian 

socio-economic context, the paper seeks to highlight how traditional media platforms 

can complement contemporary communication technologies in promoting inclusive 

and sustainable national development. 

Conceptual Review 

Sustainable Development Goals 

The Sustainable Development Goals (SDGs) constitute a globally coordinated 

development framework adopted by the United Nations in 2015 to address 

multidimensional socio-economic and environmental challenges confronting 

humanity. The seventeen goals collectively seek to eradicate poverty, eliminate 

hunger, promote quality education, achieve gender equality, improve public health, 

stimulate inclusive economic growth, and mitigate environmental degradation. 

Unlike previous global development agendas, the SDGs emphasize 

interconnectedness, recognizing that progress in one development sector often 

influences outcomes in others (United Nations, 2023). 

Central to the SDG framework is the principle of inclusive and participatory 

development, which acknowledges that sustainable development outcomes cannot be 

achieved solely through government policies or institutional interventions. Instead, 

effective implementation requires broad public awareness, behavioural 

transformation, and active citizen participation in development processes. The 

localization of SDGs particularly depends on communication systems that facilitate 
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knowledge dissemination, encourage community dialogue, and promote grassroots 

engagement in development planning (UNDP, 2022). 

Communication scholars emphasize that development initiatives are more likely to 

succeed when populations understand development objectives and perceive them as 

relevant to their socio-economic realities. Without adequate communication 

strategies, citizens may remain unaware of development programs, thereby limiting 

participation and reducing policy effectiveness. Development communication 

therefore serves as a catalyst for promoting public awareness, encouraging attitudinal 

change, and strengthening community ownership of development interventions 

(Servaes, 2020). Within developing countries such as Nigeria, where information 

inequalities persist across rural and urban divides, effective communication 

mechanisms play a vital role in translating global development goals into locally 

actionable initiatives. 

Development Communication and Radio Broadcasting 

Development communication refers to the strategic application of communication 

processes and media platforms to facilitate social transformation, promote public 

participation, and enhance the quality of life of citizens. The concept evolved from 

modernization communication models that emphasized information dissemination to 

participatory approaches that encourage dialogue, empowerment, and community 

engagement in development processes (Manyozo, 2020). Development 

communication encompasses various functions, including public education, social 

mobilization, policy advocacy, and knowledge sharing. 

Radio broadcasting has historically served as one of the most effective 

communication tools for development communication in Nigeria and other 

developing countries. Since its introduction during the colonial era, radio has been 

widely used to support agricultural extension programs, public health campaigns, 

civic education initiatives, and national integration efforts. Despite the expansion of 

digital media technologies, radio remains a dominant communication platform due to 

its affordability, accessibility, and ability to reach populations with limited literacy 

and technological resources (Myers, 2023). 
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Radio contributes to development communication through multiple mechanisms that 

enhance awareness, education, and public engagement. 

Information Dissemination 

One of the fundamental roles of radio in development communication is the 

dissemination of timely and development-oriented information. Radio stations 

provide regular broadcasts on government policies, health interventions, 

environmental protection initiatives, and socio-economic programs aligned with 

SDG objectives. Through news bulletins, expert interviews, talk shows, and 

documentary programming, radio facilitates knowledge transfer between 

policymakers and citizens. 

Research indicates that radio-based information dissemination improves public 

understanding of development initiatives, particularly in rural communities where 

alternative media platforms may be unavailable or inaccessible (UNESCO, 2021). 

By simplifying technical policy information into locally understandable content, 

radio strengthens citizen awareness and promotes informed participation in 

development programs. 

Public Education and Behavioural Change 

Educational broadcasting represents a critical component of development 

communication. Radio programs designed around health education, sanitation 

practices, maternal care, gender equality, and environmental protection influence 

public attitudes and behavioural patterns. Through creative communication formats 

such as storytelling, drama, music, and expert discussions, radio translates complex 

development concepts into relatable narratives that resonate with diverse audiences. 

Scholars have observed that radio education programs significantly contribute to 

behavioural transformation by reinforcing positive social practices and encouraging 

adoption of development-friendly lifestyles (Girard, 2022). In the Nigerian context, 

radio campaigns have supported behavioural change initiatives in areas such as 

immunization awareness, family planning, and environmental conservation. 
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Community Mobilization 

Beyond information dissemination and education, radio plays a critical role in 

mobilizing communities for collective development action. Interactive programming 

formats, including call-in shows, audience feedback sessions, and community 

dialogue forums, provide opportunities for citizens to express opinions, seek 

clarification, and contribute to development discussions. 

Participatory radio broadcasting enhances social accountability by enabling 

communities to monitor development projects and engage public officials in policy 

dialogue. Studies suggest that media platforms that encourage citizen participation 

strengthen democratic governance and promote inclusive development outcomes 

(Bosch, 2021). 

Comparative Advantage of Radio in Rural and Developing Regions 

Despite rapid advancements in digital communication technologies, radio continues 

to maintain significant relevance in rural and developing regions due to its structural 

and functional advantages. Several factors explain radio’s sustained effectiveness as 

a development communication tool. 

Accessibility and Affordability 

Radio receivers are relatively inexpensive compared to other media technologies and 

require minimal technical expertise to operate. Battery-powered and solar-powered 

radio devices further enhance accessibility in communities lacking stable electricity 

infrastructure. These attributes enable radio to reach low-income populations who 

may not have access to television, computers, or internet-enabled devices 

(International Telecommunication Union, 2022). 

Wide Geographical Coverage 

Radio broadcasting has the capacity to transmit signals across extensive geographical 

areas, including remote and geographically isolated communities. This wide 

coverage ensures that development information can reach populations that are often 

excluded from mainstream communication networks. In Nigeria, radio remains one 
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of the most pervasive mass communication platforms, particularly in rural areas with 

limited digital connectivity (National Bureau of Statistics, 2022). 

Linguistic and Cultural Adaptability 

Nigeria’s linguistic diversity presents significant challenges for development 

communication. Radio programming can be customized to broadcast in indigenous 

languages and culturally appropriate formats, enhancing message comprehension and 

cultural relevance. Local language broadcasting fosters audience identification with 

development messages and promotes community participation in development 

initiatives (Nyamnjoh, 2021). 

Credibility and Trust 

Radio continues to enjoy high levels of public trust in many Nigerian communities, 

particularly where traditional and interpersonal communication networks intersect 

with broadcast media. The perceived credibility of radio strengthens audience 

acceptance of development messages and increases the effectiveness of public 

awareness campaigns. Trust in communication platforms is widely recognized as a 

critical factor influencing behavioural change and public policy acceptance (Myers, 

2023). 

Radio Broadcasting and Public Awareness of Sustainable Development Goals 

Public awareness is a basic requirement for achieving sustainable development 

outcomes. Radio broadcasting plays a significant role in promoting awareness and 

encouraging public participation in SDG-related initiatives across multiple 

development sectors. 

Promoting Health Awareness 

Radio campaigns have contributed extensively to public health education through 

awareness programs on immunization, HIV/AIDS prevention, maternal health, and 

disease control. Health communication through radio supports SDG 3, which focuses 

on ensuring healthy lives and promoting well-being for all. Studies show that 

https://zenodo.org/records/18710923


Page 9 of 15                                                                https://zenodo.org/records/18710923 

community-oriented radio campaigns improve health literacy and increase 

participation in public health programs (WHO, 2022). 

Supporting Educational Development 

Radio has historically supported educational development through literacy programs, 

distance learning initiatives, and vocational training broadcasts. Educational radio 

contributes to SDG 4 by expanding access to lifelong learning opportunities, 

particularly for marginalized populations in rural communities. Radio-based learning 

programs have been particularly valuable in addressing educational disruptions 

during public emergencies and infrastructural limitations (UNICEF, 2021). 

Enhancing Environmental Sustainability 

Environmental communication through radio plays a vital role in promoting climate 

awareness, sustainable agricultural practices, and natural resource conservation. 

Radio programs that address climate change adaptation strategies, environmental 

protection, and food security contribute to SDGs related to environmental 

sustainability and agricultural development. Research indicates that locally focused 

environmental radio programming enhances community participation in conservation 

efforts (Owusu-Ansah & Mji, 2022). 

Encouraging Gender Equality and Social Inclusion 

Radio advocacy campaigns promote gender equality, women empowerment, and 

social inclusion by providing platforms for marginalized voices and addressing 

discriminatory social practices. Through targeted programming that highlights 

women’s rights, youth empowerment, and social justice issues, radio supports SDG 5 

and SDG 10, which emphasize gender equality and reduced inequalities. 

Participatory radio initiatives have been shown to increase women’s civic 

participation and strengthen social inclusion in development processes (Tacchi, 

2021). 

Theoretical Framework 

The study is anchored on Development Media and Agenda Setting theories.  
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Development Media Theory 

Development Media Theory emphasizes the role of media in supporting national 

development goals. The theory suggests that media institutions in developing 

countries should prioritize developmental content that promotes socio-economic 

transformation. 

Within the Nigerian context, radio broadcasting aligns with Development Media 

Theory by focusing on public education, community mobilization, and national 

integration. Radio programs that promote SDG awareness demonstrate how media 

can contribute to development priorities. 

Agenda Setting Theory 

Agenda Setting Theory posits that media influences public perception by 

determining which issues receive prominence. Radio broadcasting shapes public 

discourse by highlighting development challenges and policy initiatives. 

By consistently emphasizing SDG-related issues, radio can influence public opinion, 

encourage policy support, and motivate behavioural change among listeners. 

Challenges Limiting Radio’s Contribution to SDG Realization 

Although radio remains one of the most accessible and influential communication 

platforms in Nigeria, several structural and operational constraints continue to 

undermine its full potential in advancing the Sustainable Development Goals 

(SDGs). These limitations are largely institutional, economic, technological, and 

professional in nature, and they significantly affect the ability of radio stations to 

sustain development-oriented programming. 

Funding Constraints 

One of the most persistent challenges confronting radio broadcasting, particularly 

public and community-based stations, is inadequate and unstable funding. 

Development-focused programming often requires substantial financial investment 

for research, production, field reporting, and stakeholder engagement. However, 

many radio stations in Nigeria operate within fragile financial ecosystems that 
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depend heavily on advertising revenue, donor support, or government subventions, 

all of which are frequently inconsistent. 

In many developing countries, commercial pressures often force broadcasters to 

prioritize entertainment and revenue-generating content over educational and public 

service programming (Myers, 2020). Furthermore, community radio stations, which 

are often best positioned to localize SDG messages, are particularly vulnerable due to 

their limited revenue base and dependence on external grants (Girard, 2019). This 

financial fragility weakens long-term planning and undermines the continuity of 

development campaigns. 

Political and Ownership Influence 

Media ownership patterns significantly shape editorial independence and 

programming priorities within the broadcasting sector. In Nigeria, radio stations are 

commonly owned by government institutions, private corporations, or politically 

affiliated individuals. Such ownership structures impose subtle or overt restrictions 

on content, especially when development issues intersect with governance 

accountability, public policy critique, or social justice advocacy. 

Banda (2021) was therefore right, when he opined that political influence over 

broadcast media often limits the diversity of viewpoints and restricts critical 

discourse necessary for participatory development. State-controlled stations, for 

instance, prioritize government publicity rather than facilitating balanced discussions 

on policy implementation challenges. Similarly, privately owned stations avoid 

controversial development issues that could threaten business or political interests 

(Ojebode & Adegbola, 2022). These ownership dynamics reduce the ability of radio 

to function as a neutral platform for civic engagement, which is essential for SDG 

localization and inclusive governance. 

Technological Limitations 

Technological inadequacies remain a significant barrier to effective radio 

broadcasting in many parts of Nigeria. Several stations continue to operate with 

outdated transmission equipment, limited signal coverage, and poor maintenance 
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infrastructure. Such technological deficits reduce broadcast quality, limit audience 

reach, and hinder the integration of modern multimedia communication tools that 

could enhance audience interaction. 

Studies by the International Telecommunication Union (ITU, 2023) highlight that 

infrastructural gaps, including irregular electricity supply and insufficient digital 

broadcasting capacity, continue to constrain media development across sub-Saharan 

Africa. In rural communities, weak transmission signals often prevent communities 

from accessing development information consistently (Manyozo, 2018). The slow 

transition toward digital broadcasting technologies has limited the capacity of radio 

stations to adopt innovative formats such as multi-platform content delivery and real-

time audience engagement. 

Limited Professional Training 

Effective development communication requires specialized knowledge, including 

skills in participatory communication, social mobilization, public health 

communication, and environmental reporting. However, many radio broadcasters 

lack formal training in development journalism and SDG-related communication 

strategies. This gap often results in superficial or poorly contextualized development 

programming that fails to achieve meaningful behavioural and social change. 

Without adequate training, broadcasters may struggle to interpret technical 

development policies or translate complex SDG concepts into culturally relevant 

messages for local audiences (Salawu, 2020). The absence of continuous 

professional development opportunities also limits journalists’ ability to adopt 

participatory broadcasting approaches that encourage grassroots involvement in 

development discourse. 

Strategies for Enhancing Radio’s Role in Sustainable Development 

To strengthen radio’s contribution to SDG realization, the following strategies are 

recommended: 

1. Increased government and private sector funding for development 

programming 
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2. Strengthening community radio initiatives 

3. Training broadcasters in development communication strategies 

4. Encouraging partnerships between media organizations and development 

agencies 

5. Expanding multilingual programming to enhance inclusiveness 

Conclusion 

Radio remains a powerful communication tool for promoting sustainable 

development in Nigeria. Its accessibility, affordability, and cultural adaptability 

position it as a vital platform for SDG awareness and community participation. 

Anchored on Development Media Theory and Agenda Setting Theory, radio 

broadcasting influences public perception, encourages behavioural change, and 

supports national development initiatives. 

To maximize radio’s impact, policymakers, media practitioners, and development 

stakeholders must invest in programming, infrastructure, and professional capacity 

building. Strengthening radio broadcasting will enhance Nigeria’s progress toward 

achieving sustainable development goals. 
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